WHOLESALE/RESALE
CONTACT:

Ron Brown Grayson

c/o The Source Legacy Foundation
P.O. Box 15126

Rio Rancho, NM 87174-0126
(505) 792-3351 or (505) 891-7699
Email: SourceLegacy@aol.com
www.SourcelLegacy.com

The Source Legacy

“THE SOURCE LEGAGY WORKBODK"
ORDERING INFORMATION

DIRECT FROM PUBLISHER

Published by Xlibris, A Strategic Partner of Random House Ventures

THE SOURCE LEGACY WORKBOOK
by Ron Brown Grayson & Shelley Oliver

RETAIL/PAPERBACK: $26.99 ISBN: 1-4010-7521-5
RETAIL HARDCOVER: $36.99 ISBN: 1-4010-7522-3

RESELLER DISCOUNTS AND PRICES

PAPERBACK: 40% off the retail price.
o $26.99 — 40% = $16.19/copy ($10.80 savings).

[ )
HARDCOVER: 20% off the retail price
o $36.99 — 2% = $29.59/copy ($7.40 savings)
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SHIPPING RATES

STANDARD SHIPPING: Xlibris normally ships via UPS Ground Service for standard
shipping orders within USA. The standard shipping charge for all orders, regardless of
book type or size, is:

e $ 4.48 for the first book; and

e $0.99 for each additional book within the same order.

SECOND DAY AIR SHIPPING: The charge for 2" Day Air is:
e $1.99 per copy; plus
e $6.99 for the handling of the order.

OVERNIGHT SHIPPING: The charge for Overnight shipping is:
e $2.99 for each copy; and
e $10.99 for the handling of the order.

INTERNATIONAL SHIPPING: For orders outside of the United States, International
Shipping prices are:

e $12.95 for the first book; and

e $5.95 for each additional book in the same order.

HOW T0O PLACE YOUR ORDER

You may place your order by contacting Xlibris’ Book Orders Department through any of
the following channels:

BY EMAIL: Please send your order to:
e orders@xlibris.com

BY TELEPHONE: Please call Xlibris at:
e 1-888-795-4274; or
e 1-215-923-4686

BY FAX: Please send your order to:
e 1-610-915-0293

BY MAIL: Please mail your order to:
e Book Orders

Xlibris Corporation

International Plaza Il

Suite 340

Philadelphia, PA 19113

USA
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ORDER INFORMATION

The following information will be required for Xlibris to process your order. Once Xlibris
has obtained this information, and payment has been received, your order will promptly
be put into production.

TITLE OF THE BOOK:
e The Source Legacy Workbook — Volume One

AUTHOR(S) OF THE BOOK:
¢ Ron Brown Grayson and Shelley Oliver

ORDER QUANTITY:
e How many books are you ordering?

ORDER TYPE:
e Paperback? Or Hardcover?

YOUR NAME AND COMPLETE MAILING/SHIPPING ADDRESS: (*Please note that
Xlibris cannot ship to post office boxes)

YOUR BILLING ADDRESS: (if different from your shipping address. For Credit Card
orders, PLEASE NOTE that the billing address must correspond exactly with the billing
address your credit card company keeps on file)

PAYMENT TYPE:

e (Credit Card— You will need to provide the credit card type, number, expiration date,
and the cardholder’s name exactly as it appears on the card.

e Check — Please send your order to the Xlibris address given above.

e Money Order — Please send your order to the Xlibris address given above.

PURCHASE ORDERS:

Xlibris is happy to accommodate orders placed using a Purchase Order. Xlibris will
enter your order and provide you with a copy of the invoice as “Unpaid”. (PLEASE
NOTE that Xlibris does not put an order into production, however, until payment has
been received in-full.)

DELIVERY TIME

Xlibris is a print-on-demand publishing service provider, and all books are printed to
order. The expected delivery times for Xlibris books are as follows:

e TRADE PAPERBACKS can take 10-15 business days to produce and 3-5 business

days to ship within the continental United States.
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e HARDCOVERS can take 15-20 business days to produce and 3-5 business days to
ship within the continental United States.

Orders that include a combination of Paperbacks and Hardcovers will ship following
the Hardcover’s printing time. Orders that ship internationally may take several
business days longer. Xlibris assumes no responsibility for any delays created by
international packages that must go through Customs.

XLIBRIS TERMS, RETURNS, and REPLAGEMENTS

All orders with Xlibris must be paid in advance of book production, and must be paid in-
full. Given that Xlibris is a print-on-demand book service (books are created upon
ordering) and does not keep a physical inventory of titles, book returns cannot and will
not be accepted. The production cycle for each business day begins around midnight
(EST), and so any order cancellations must be received prior to that time (before the
books go into actual production). Order cancellations received after the book is sent to
print cannot be accepted. Xlibris will, of course, replace any misprinted or damaged
books.

PROBLEMS WITH YOUR ORDER?

CONTACT XLIBRIS: Should you have any questions or concerns regarding your
order, please do not hesitate to contact Xlibris. The Orders Customer Service
Department can be reached by email at Orders@xlibris.com, and by phone at 1-888-
795-4274 x277. You will need your Xlibris order number on-hand to assist with any
tracking or logistical issues.

CONTACT SOURCE LEGACY: If you have any problems with your Xlibris order,
PLEASE immediately call The Source Legacy Foundation at (505) 891-7699, or email
us at info@sourcelegacy.com. Please provide your name, business name, phone
number, email address, and your Xlibris order nhumber so that we may investigate
your issue thoroughly. All order inquiries will be addressed (or resolved) within 24
hours.

ALTERNATIVE ORDERING: For resellers who prefer to have Source Legacy handle
your order(s), we are delighted to do so. Please contact us at (505) 891-7699, or email
us at info@sourcelegacy.com, and have on-hand all the ordering information detailed in
the Xlibris summary, above.

INGRAM DISTRIBLTION

For resellers who use Ingram Distribution, the largest book distributor in the United
States, “The Source Legacy Workbook” is kept on-hand and is immediately available as
part of their microinventory. Ingram distributes both in the United States and the United
Kingdom to major resellers such as Amazon.com, Borders, Barnes & Noble, and Wal
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